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© BRAND VALUES

WINNER

1. INNOVATIVE DESIGN
2. ITALIAN STYLE

3. TECNOLOGY

4. COLOR




© PIQUADRO CORE CONSUMERS

* Young professionals

men (60%) and women (40%)
Medium-upper social classes
Well educated

Design forward mindset

‘Citizens of the world’

Always ‘on the go’: commuters, frequent flyers

Tech savvy

Rational: value for money
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NEW PRODUCT STRATEGY

A NEW APPROACH TO THE TRAVEL OFFER

Sales of the travel items: +17%

2014-> 6.2% of total sales
2015-> 6.8% of total sales




NEW PRODUCT STRATEGY

LEVERAGE ON THE NEW TREND OF BACKPACKS

Sales of backpacks: +64%

2014-> 6.4% of total sales
2015-> 9.8% of total sales




NEW PRODUCT STRATEGY

THE RESHORING POLICY

Piquadro is boosting its Made in Italy
offer with the launch of a new series
which will be in store starting February
2015.

The new Made in Italy series is a
seasonal line with a price positioning
aligned with that of the other Piquadro
leather collections and the same

profitability.




essee yodafone IT 5  12:52 1% 4%

NEW COMMUNICATION STRATEGY: piquadro.com ¢
BECOME DIGITAL AND SOCIAL

New web site piquadro.com from May 2015
- responsive technology
- advanced search engine

- multicurrency catalogue

Sessions > +11,14% (2.692.862 vs 2.422.902%)
Users > +19,72% (1.493.398 vs 1.247.362%)

Increasing investments on internet at a worldwide level

(Italy, France, Spain, Germany, USA, Netherlands, UK) > +35% _

*last 12 months 4 E—l m @




S NEW COMMUNICATION STRATEGY:

BECOME DIGITAL AND SOCIAL

n Global Page started in May 2015
Likes: + 266% in the last 4 months

(from 15k to 55k fan)
Store locator started in July 2015
Advertising campaigns started in May 2015

Remarketing facebook started in September

Piquadro &
Aziends




S NEW COMMUNICATION STRATEGY:
BECOME DIGITAL AND SOCIAL

b3
Followers of the official page: 7,836

Total followers worldwhide: 25K

+ 1370% in the last 4 months (from 1,712)
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5 Followers: + 100% in the last 4 months
(from 897 to 1881)

Verified by Twitter since May 2015 A
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&) GLAMOUROUS EVENTS

Piquadro continues its strategy to contribute
glamourous contents to the brand soul.

The collections are presented during the
Milan Men’s Fashion Week.

In June 2015: fashion show/performance at
Borsa ltaliana.




&) RECENT OPENINGS




&) CORNERS & SHOP-IN-SHOPS




©) GEOGRAPHIC (Retail & Wholesale)

WHAT WAS ACHIEVED IN 2014-15

> ltaly: +11.8 % vs LY

» European markets: -7.6 % vs LY

+17% net of Russia+Ukraine

|
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> RoW markets: -4.9 % vs LY
-14 shops due to

new distribution strategy

Milan, via Spiga




©S) RETAIL

WHAT WAS ACHIEVED IN 2014-15

> DOS channel +6.6 % vs LY

14 closures and 8 new openings which accounts net -
3.8% vs. last year

» DOS SSSG +2.9 % (+2.0% ex forex)

> E-commerce +42.6% (US and Russia just opened)




WHOLESALE

WHAT WAS ACHIEVED IN 2014-15

Wholesale channel: 6.6 % vs LY

ITALY: +11.7 %

EUROPE: +15.9% net of Russia and Ukraine

(-16.1% including Russia and Ukraine) driven by
Germany (+8.1%) and Spain (9.7%)

ROW: +62.4% driven by Far East and Emirates

New York, Madison Avenue




©) GEOGRAPHIC (Retail & Wholesale)

WHAT WAS ACHIEVED IN H1 2015-16

> Italy: + 6.6 % vs LY
> Europe: -14.6 % vs LY -5.0% net of
Russia
> RoOW: + 5.8% vs LY -12 net shops due ——

to new distribution strategy in Asia -1
(contribution of new markets as Iran /j
and Mexico) o

‘\ .
\ Firenze, vial( _!imalL’




©S) RETAIL

WHAT WAS ACHIEVED IN H1 2015-16

> DOS channel +0.0 % vs LY

16 closures (12 only in Asia) and 6 new openings i
which accounts net -5% vs. last year

» DOS SSSG  +7.5 % (+5.6% ex forex)

» E-commerce +27.3%

\

A Forte dei Marmi, via Mazzini




&) WHOLESALE

WHAT WAS ACHIEVED IN H1 2015-16

> Wholesale channel: +3.9 % vs LY

> DOMESTIC

> EXPORT

+6.5%

-4.6% (+10.2% net of Russia)
mainly driven by Far East and
new markets.




&) INTERNATIONAL COVERAGE : ITALY
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&) INTERNATIONAL COVERAGE : SPAIN
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&) INTERNATIONAL COVERAGE : UK
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&) INTERNATIONAL COVERAGE : FRANCE
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Le Sac-A-Dos Piauapro

Marca Palmieri, le patron de lo moison itolienne, o eu Iidée de ce sor multifonction en observent
dans la rue les businessmen londoniens. Un suceds. Il est oussi design que fonctionnel. Lo preuve.
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TURNOVER AND PROFITS SINCE 1998

H Net Sales (€ min)

¥ Net Profit {€ min)




& INCOME STATEMENT

FY Ending March 31

(€m) 2013A 2014A 2015A
Net Sales 56.3 63.1 67.2
% growth 12,7% +12.1% +6.6%
Other revenues 0.7 0.8 0.9
Material costs (9.8) (9.2) (12.5)
Service costs (26.0) (31.2) (31.8)
Personnel costs (12.5) (13.9) (14.3)
Other operating expenses (0.7) (0.7) (0.7)
EBITDA 8.0 8.9 8.8
Margin (% of net sales) 14.1% 14.1% 13.1%
Depreciation (2.7) (2.5) (2.8)
EBIT 53 6.4 6.0
Margin (% of net sales) 9.3% 10.2% 8.9%
Netinterestincome(exp.) (0.3) (0.9) (0,1)
EBT 5.0 55 5.9
Margin (% of net sales) 8.9% 8.7% 8.8%
Taxes (1.8) (2.0) (1.9)
Net Income(loss) before minorities 3.2 3.5 4.1
Margin (% of net sales) 5.8% 5.6% 6.1%
Minority interests (0.0) (0.0) (0.0)
Net Income(loss) 3.2 35 4.1

Margin (% of net sales) 5.8% 5.6% 6.1%




© SUMMARY BALANCE SHEET

FY Ending March 31

(€m) 2013A 2014A 2015A
Net Working Capital 20.3 22.7 24.5
Net Tangible Assets 12.7 13.1 12.6
Net Intangible Assets 4.0 5.0 4.6
Net Financial Assets 23 24 2.0
Several Staff, Provisions & Others (1.5) (1.3) (1.3)
Net Capital Employed 37.8 41.9 42 .4
Group Shareholders' Equity 29.3 31.7 354
Minorities 0.0 0.0 0.0
Shareholders' Equity & Minorities 29.3 31.7 354
Net Debt 8.5 10.2 7

Net Debt and Shareholders' Equity 37.8 41.9 42.4




LEAN CAPITAL STRUCTURE

NET FINANCIAL DEBT

(€m) As of March 31

2013A 2014A 2015A
Short-term Net Debt 8.4 8.3 10.3
Long-term Net Debt 20.6 12.9 9.4
Cash & Cash Equivalents (20.5) (11.0) (12.7)
Net Debt 8.5 10.2 7.0

2013A 2014A 2015A

ENetDebt ¥ Sharcholders’ Equity

RATIO — Net Financial Debt

(€m) As of March 31
2013A 2014A 2015A
Net Debt/EBITDA 1.06 1.14 0.79

Net Debt/Net Capitalization (9 22.5% 24.4% 16.5%




© SUMMARY PslL & BS

Six months (Ending

Sept 30)

(€m) 2014A 2015A

Net Sales 323 33.2

% growth +2.6%

Other revenues 0.3 0.4

Material costs (4.6) (4.9)

Service costs (15.7) (16.4)

Personnel costs (7.1) (7.5)

Other operating expenses (0.3) (0.2)

EBITDA 49 46 Six months (as
Margin (% of net sales) 15,3% 13,9% of Sept 30)

Depreciation (1.3) (1.3) (€m) 2014A 2015A

EBIT 3.6 3.3 Net Working Capital 31.0 31.8
Margin (% of net sales) 11,2% 10,1% Net Tangible Assets 13.0 125

Netinterestincome(exp.) (0.2) 0.1 Net Intangible Assets 4.9 4.4

EBT 3.4 3.4 Net Financial Assets 2.1 2.0
Margin (% of net sales) 10,5% 10,4% Several Staff, Provisions & Others (1.5) (1.4)

Taxes (1.2) (1.2) Net Capital Employed 49.5 49.3

Net Income(loss) before minorities 2.2 2.2 Group Shareholders' Equity 335 354
Margin (% of net sales) 7,0% 6,8% Minorities 0.0 0.0

Minority interests (0.0) (0.0) Shareholders' Equity & Minorities 335 354

Net Income(loss) 2.2 2.2 Net Debt 16.0 13.9
Margin (% of net sales) 7,0% 6,8% Net Debt and Shareholders' Equity 495 49.3




THE INVESTMENT VALUES

Net Profit generated in the last 3 years*
10.8_ min €

* Dividends paid in the last 3 years equal to
4.0 min €

+ Investments effected in the last 3 years*
equal to
10.9 min €

* Net Debt decreased in the last 3 years™ by

1.5 min €

*Based 12M March 2015,2014, 2013




©& PIQUADRO LISTED ON THE MILAN STOCK EXCHANGE
SINCE 2007

Market 20,48%

MarcoPalmieri 68,37%




THANK YOU !




