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•  € 63.05 million consolidated turnover (March 

2014), +12.1% vs. 2013 

•  € 3.51 million consolidated net profit, +8.4%  

•  103 free-standing stores worldwide (59 DOS) 

•  Presence in over  50 countries  

PIQUADRO IN NUMBERS: 
 

Piquadro headquarters in Italy 
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STEADY GROWTH FROM THE START 
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DISTRIBUTION	
  PRODUCT STRATEGY 
 

RETAIL SALES BY CATEGORY(BY VALUE- last three years evolution) 

 

Business bags  28%   

Day bags   28% 

Small leather goods  17% 

Women’s bags    4% 

Luggage     6% 

Other accessories  17% 
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Domestic Travel retail 
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EXPANDING DISTRIBUTION 
NETWORK 
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RETAIL 

WHAT WAS ACHIEVED IN 2013-14… 

Ø  DOS channel  +15,2 % vs LY 
      thanks to the opening of 15 new stores:  

            6 in Italy,  
            4 in Europe 
            5 in Far East 

 
Ø  E-commerce (+23,9%) 

 

 

MKT updates 
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RETAIL 

…AND IN SIX MONTHS 2014/2015 

Ø  DOS channel  +5,3 % vs LY 
•  SSSG (1)     up + 1,6 % at constant exchange rates 

•  Asia sales down 26% due to stores closure, 3 in Hong Kong and 3 
in China;  

•  Revenue posted by Asia’s DOS expected down 28% in FY 
2014/15.  Saving of costs expected : - 37%.  

Ø  E-commerce (+32,5%) 
•  Export growth + 42,0% 

•  Export contribution in the last 3 years (on six months basis) : 

       2012 : 35% 
       2013 : 36% 
       2014 : 39% 
         

 MKT updates 
(1) SSSG : Same Store Sales Growth 
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FLAGSHIP STORES:  LONDON, REGENT STREET  
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FLAGSHIP STORES:  PARIS, RUE SAINT HONORE’  
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FORTE DEI MARMI 

OTHER STRATEGIC OPENINGS 
FLORENCE VENICE 



Piquadro_ Opened: April 2014 

PIQUADRO CORNERS AND SHOP-IN-SHOPS 

MITSUKOSHI DEPARTMENT STORE, TAIPEI, TAIWAN 



Piquadro_ Opened: December 2013 

PIQUADRO CORNERS AND SHOP-IN-SHOPS 

MITSUKOSHI DEPARTMENT STORE, TAI CHUNG, TAIWAN 



Piquadro_ Refit: September 2014 

THE NEW  INTERIOR DESIGN: MILAN VIA SPIGA 
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PLANS FOR 2015 

Ø  Opening of the first store in the US 

 Estimated opening March 2015 

      Madison Avenue, 509 

 Approx . 100 sqm  

 

A flagship, the first in the US, to launch Piquadro 
brand in the States and then open concessions in 
prominent  Department Stores and Shopping Mall. 

The way to become a global brand. 
  

MKT updates 
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Total Wholesale Export Growth ‘14 vs ‘13: 
                  
                              +     29,4% 
 
West Europe   +      42% 
East Europe   +        8%  
Far East    +    126% 
Middle East   +      61% 
Rest of the World  +      43%. 
 
Travel Retail   +      70% 
 

 

WHAT WAS ACHIEVED IN 2013/14…  
 
 

WHOLESALE 
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Total Wholesale Export down 10,6% only due to 
Russian crisis; 
 
West Europe   + 29%  
East Europe   -  56%   
Rest of the World  + 24% 

…AND IN Q1 2014/2015 
 
 

WHOLESALE 

MKT updates 

Spain and Germany driving the growth in Western 
Europe. 
Eastern Europe obviously affected severally by Russia 
(-68%) and Ukraine (-100%) performances. Some 
recovery in the next quarters. Rest of the world growth 
driven by Middle East. Asia new distributorship 
agreement (Japan, Malaysia…) shall affect next 
quarters growth. 
 
 



Piquadro_ 

  PLANS FOR 2015 
 
 
 
 

 
WESTERN EUROPE:  
 

•  Reinforcing partnership with existing key accounts 
(co-marketing, shop windows, outpost) 

•  More wholesale key accounts (major department 
stores, key locations, Travel Retail operators) 

 
EASTERN EUROPE: 
  

•  A broader distribution network by signing new 
partnerships in: 

       Baltic Countries 
       Poland 
       Turkey 
       Bulgary 
       Bielorussia 
       Slovakia 

  

WHOLESALE 
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  PLANS FOR 2015 
 
 
 
 

MIDDLE EAST: 
 

•  Distribution in main markets such as UAE, Saudi 
Arabia, Qatar, Kuwait, Barhain.  

 
•   Opening of new FSS in Dubai 
 
FAR EAST 
 

•  Besides the existing partners in Philippines 
(additional 2 openings within Q4) and Indonesia, we 
target to open new FSS and SIS thanks to new 
distributorship contracts in Japan and Malaysia 
(opening of a new FSS in Kuala Lumpur in Q4). 

•  New target openings in travel retail channel such 
as : Shenzhen International Airport, Beijing 
International Airport, South east Asian and 
Indonesian Airports. 

WHOLESALE 
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MARKETING STRATEGY 
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Marco Palmieri with Franca Sozzani, Editor in Chief of Vogue Italy 

ENHANCING THE GLAM SIDE  
OF THE BRAND 

 
 

Ø  2013: World famous designer Antonio Marras 
(former creative director Kenzo, LVMH) 
designes the first Piquadro capsule collection 
presented at the Milan Men’s Fashion week. 

Ø  2014: Piquadro hires new creative director, 
Giancarlo Petriglia, winner of WHO IS ON 
NEXT?, the most important contest for young 
designers.  
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The Spring Summer 2015 collection designed by 
Giancarlo Petriglia is presented inside a venue 
which is unique and fascinating: the 17th-century 
former church of San Paolo Converso, a treasure 
of art and architecture in the heart of historic Milan.  

 

Art direction of the event by Franca Sozzani, Editor 
in Chief of Vogue Italia. 

 

 

 
 

GLAMOROUS  EVENTS 
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The opening of new boutiques is also the 
occasion for glamorous parties with VIPs 
and celebrities.  

The opening of the Piquadro store on 
Regent street in London was celebrated with 
a party where celebrity DJ was top model 
Amber Le Bon.  

Fashion editors, buyers and English 
socialites such as Oliver Proudlock, Henry 
Conway and Jack Giunnes also joined the 
party. 

   

GRAND  OPENINGS 
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MARKETING 

mmmmm 

Marketing expenses  

surge in the last three years  + 75% 

(value in milion of Euro) 

2012/13 : 2,4 

2013/14 : 3,2 

Forecast 2014/15: approx 4,2 
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NEW  ADVERTISING CREATIVITY 

MAN 

 

MKT updates 
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NEW  ADVERTISING CREATIVITY 
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MKT updates 
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NEW  ADVERTISING CREATIVITY 
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NEW  ADVERTISING CREATIVITY 

MAN 

 

MKT updates 
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NEW  ADVERTISING CREATIVITY 

MAN 

 

MKT updates 
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NEW  ADVERTISING CREATIVITY 

WOMAN 

 

MKT updates 
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NEW  ADVERTISING CREATIVITY 

WOMAN 

 

MKT updates 
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NEW CATALOGUE 

MORE GLAMOUR & MORE COLOUR 
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NEW CATALOGUE 

MORE GLAMOUR & MORE COLOUR 

 

MKT updates 
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PIQUADRO IN THE MEDIA 
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GERMANY 
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UK 
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FRANCE 
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SPAIN 
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RUSSIA 
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ITALY 

mmmmm 
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PIQUADRO  
IN THE SOCIAL MEDIA 
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REAL TIME NEWS  
ABOUT PIQUADRO 
 

 www.facebook.com/PIQUADRO.ITALY 
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REAL TIME NEWS  
ABOUT PIQUADRO 
 

www.instagram.com/piquadroitaly 
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REAL TIME NEWS  
ABOUT PIQUADRO 
 

www.twitter.com/piquadroitaly 
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REAL TIME NEWS  
ABOUT PIQUADRO 
 

www.pinterest.com/piquadroitaly 
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THE WORLD OF BLOGS 
FASHION BLOGS  AND TECH BLOGS 
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FINANCIALS 
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INCOME STATEMENT 

(€m) 2012A 2013A 2014A
Net Sales 64.4 56.3 63.1
% growth +4,3% -12,7% +12.1%
Other revenues 0.7 0.7 0.8
Material costs (10.4) (9.8) (9.2)
Service costs (28.3) (26.0) (31.2)
Personnel costs (11.5) (12.5) (13.9)
Other operating expenses (0.7) (0.7) (0.7)
EBITDA 14.2 8.0 8.9

Margin (% of net sales) 22.0% 14.1% 14.1%
Depreciation (2.4) (2.7) (2.5)
EBIT 11.8 5.3 6.4

Margin (% of net sales) 18.2% 9.3% 10.2%
Net interest income(exp.) (0.1) (0.3) (0.9)
EBT 11.7 5.0 5.5

Margin (% of net sales) 18.1% 8.9% 8.7%
Taxes (3.9) (1.8) (2.0)
Net Income(loss) before minorities 7.8 3.2 3.5

Margin (% of net sales) 12.1% 5.8% 5.6%
Minority interests (0.0) (0.0) (0.0)
Net Income(loss) 7.8 3.2 3.5

Margin (% of net sales) 12.1% 5.8% 5.6%

FY Ending March 31
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SUMMARY BALANCE SHEET 

(€m) 2012A 2013A 2014A
Net Working Capital 20.3 20.3 22.7

Net Tangible Assets 12.1 12.7 13.1

Net Intangible Assets 1.5 4.0 5.0

Net Financial Assets 2.4 2.3 2.4

Several Staff, Provisions & Others (1.4) (1.5) (1.3)

Net Capital Employed 35.0 37.8 41.9

Group Shareholders' Equity 28.8 29.3 31.7

Minorities 0.0 0.0 0.0

Shareholders' Equity & Minorities 28.8 29.3 31.7

Net Debt 6.2 8.5 10.2

Net Debt and Shareholders' Equity 35.0 37.8 41.9

FY Ending March 31
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2012A 2013A 2014A

6,2 8,5 10,2

28,8 29,3 31,7

Net	
  Debt Shareholders'	
  Equity

LEAN CAPITAL STRUCTURE 

NET FINANCIAL DEBT 

RATIO – Net Financial Debt 

1)  Defined as Shareholders’ Equity + Net Debt + Minorities 

Net Debt/ Equity  
(as of March,31) 

(€m)

2012A 2013A 2014A

Short-term Net Debt 12.7 8.4 8.3

Long-term Net Debt 6.3 20.6 12.9

Cash & Cash Equivalents (12.8) (20.5) (11.0)

Net Debt 6.2 8.5 10.2

As of March 31
NET FINANCIAL DEBT

(€m)

2012A 2013A 2014A

Net Debt/EBITDA 0.4 1.1 1.1

Net Debt/Net Capitalization	
  (1)	
   17.8% 22.5% 24.4%

As of March 31
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INCOME STATEMENT 1st QUARTER 
 
(€m) 2013A 2014A
Net Sales 12.3 13.2
% growth +7.2%
Other revenues 0.2 0.2
Material costs (0.8) (1.5)
Service costs (6.5) (6.4)
Personnel costs (3.3) (3.5)
Other operating expenses (0.1) (0.2)
EBITDA 1.8 1.8

Margin (% of net sales) 14,3% 13,8%
Depreciation (0.6) (0.6)
EBIT 1.2 1.2

Margin (% of net sales) 9,8% 9,3%
Net interest income(exp.) (0.06) (0.06)
EBT 1.1 1.1

Margin (% of net sales) 9,4% 8,9%
Taxes (0.4) (0.4)
Net Income(loss) before minorities 0.7 0.7

Margin (% of net sales) 5,8% 5,5%
Minority interests (0.0) (0.0)
Net Income(loss) 0.7 0.7

Margin (% of net sales) 5,8% 5,5%

Three months 
(Ending June 30)
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SUMMARY BALANCE SHEET 1st QUARTER 

(€m) 2013A 2014A
Net Working Capital 22.8 25.6

Net Tangible Assets 12.7 13.0

Net Intangible Assets 4.7 5.0

Net Financial Assets 2.3 2.3

Several Staff, Provisions & Others (1.5) (1.4)

Net Capital Employed 41.0 44.5

Group Shareholders' Equity 30.0 32.5

Minorities 0.0 0.0

Shareholders' Equity & Minorities 30.0 32.5

Net Debt 11.0 12.0

Net Debt and Shareholders' Equity 41.0 44.5

Three months 
(as of June 30)
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THE INVESTMENT VALUES 

•  Net Profit generated in the last 3 years* 
  14.5 mln € 

•  Dividends paid  in the last 3 years equal to 
     9.0 mln € 

•  Investments effected in the last 3 years* 
equal to  
                     12.6 mln € 

•  Net Debt increased in the last 3 years* by 
  

           4.0 mln € 

*Based 12M  March  2014,2013, 2012 
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PIQUADRO LISTED ON THE MILAN STOCK EXCHANGE 
SINCE 2007 
 

Marco Palmieri 68,37% Mediobanca 6,31% 

Fidelity 3,28% 

Cattolica Partecipazioni 
2,04% 

Allianz 1,90% Lazard 
1,82% 

Market 16,28% 

  

  

Fidelity increased its participation from 2,1% to 
3,28% while Lazard is a new entry. 
  

Average daily exchanged shares 77K (in Qty) 
and 164K (in Euro). 
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THANK YOU ! 
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RETAIL DISTRIBUTION - DOS 
 
Italy – FSS (1) 

Milan, Via Della Spiga  
Milan, Linate Airport 
Milan, Malpensa Airport T1 
Milan, Malpensa Airport  TN 
Milan, Via Dante 9 
Milan, C.so Buenos Aires  
Milan, Coin , P.zza 5 Giornate 
Rome, Galleria Colonna  
Rome, Sh Mall Cinecittà 
Rome Sh. Mall Porta di Roma   
Rome Sh. Mall Euroma 2  
Rome, Fiumicino Airport T1 
Rome, Fiumicino Airport T3 
Rome, via Frattina  
Rome, Coin, Via Cola di Rienzo 

Venice, via Mercerie  
Bologna, P.zza Maggiore   
Bologna,  Marconi Airport 
Verona, P.zza delle Erbe 
Rimini, Sh. Mall “ Le Befane” 
Assago (MI)  Sh. M. Milanofiori 
Pescara, Via Trento 10 
Rozzano (MI), SH Mall Fiordaliso 
Florence, Via Calimala 
Forte dei Marmi, Via Mazzini 
Turin, Via Roma 

Italy – Outlet Stores 
Barberino (Florence), outlet 
Fidenza (Pr), outlet  
Vicolungo (No), outlet 
Valdichiana (Ar), outlet 
Noventa (Ve), outlet 
Marcianise (Ce), outlet 
Agira (En), outlet 
Mantova, outlet 
Castel Romano (Rome), outlet 

(1) FSS : Free Standing Store 

World – FSS (1) 

 Paris, France, Rue Saint-Honorè  
Rossy en France, France, Aeroville 
Barcelona, Spain, Paseo de Gracia 
Barcelona, Spain, ECI Plaza Cataluna 
Barcelona, Spain, ECI Diagonal 
Valencia, Spain, ECI Sorolla 
London, UK, Regent Street 
Suzhou, China, Sogo Dept store 
Chongqing, China, Times Square  
Cheng Du IFC, China, Cheng Du 

Hong Kong, I Square  
Hong Kong, Sogo Causeway Bay  
Macau, The Venetian Macau-Hotel 
Taipei, Taiwan, Eslite Dun Nan 
Taipei, Taiwan, Eslite Xin Yi  
Taipei, Taiwan, Sogo Zhongxiao 
Taipei, Taiwan, Eslite Xin Ban Store 
Kaohsiung City, Taiwan, Dream Mall  
Tainan City, Taiwan,  Mitsukoshi Ximen 
Taichung City, Taiwan,  Mitsukoshi Taichung 
Taipei, Taiwan,  Mitsukoshi Taipei Xin Yi 
 

 
 
 
 

World – Outlet Stores 
Barcelona, Spain, La Roca outlet 
Mendrisio, Switzerland, Fox Town  outlet 
 
 
 

Italy – FSS :               26 
                                                 35 
Italy – Outlet Stores : 9 
 
World – FSS :               21 
                                                 23 
World – Outlet Stores : 2 
 
TOTAL :                                   58 
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RETAIL DISTRIBUTION - FRANCHISING 
 
Italy – FSS (1) 

Italy – Outlet Stores 

(1) FSS : Free Standing Store 

World – FSS (1) 

 

Italy – FSS :               21 
                                                 24 
Italy – Outlet Stores : 3 
 
World – FSS :                          21 
                                                  
TOTAL :                                   45 
 
  

Rome, Viale Europa 1 
Rome, Via Salaria 110 
Verona, Sh. Mall "La Grande Mela“ 
Palermo, Viale Strasburgo 108 
Padova, Via Dante 19 
Genova, Via XX Settembre 113/R 
Forlì, C.so della Repubblica, 179 
Messina, Via dei Mille  
Cagliari, Via Alghero 
Bergamo, Via Sant'Alessandro 4/A 
Trieste, Via Mazzini 40 
Ravenna, Via Cavour 95 
Bari, via Sparano 23 
Lecce, Via Trinchese 69 
Turin, Sh. Mall “Le Gru” Grugliasco 
Modena, Sh. Mall "Grande Emilia” 
Busnago (MI), Sh. Mall "Il Globo“ 
 
 
 
 

Peschiera (MI), Sh. Mall  Galleria Borromeo 
Limbiate (MI), Sh. Mall "Carrefour“ 
Orio al Serio (BG), Sh. Mall "Orio Center“ 
Erbusco (BS) Sh. Mall “Le Porte Franche” 

 
 
 
 

Valmontone (Rome), Outlet 
Rodengo Saiano (BS), Outlet 
Palmanova (UD), Outlet 
 
 
 
 

Madrid, Spain, Airport  Barajas  
Moscow, Russia, MEGA Shp Mall  
Moscow, Russia, Sokolniki Shp Mall 
Moscow, Russia, Sh. Mall European 
Moscow, Russia, Sh. Mall  Atrium  
Moscow, Russia, Sh. Mall Metropolis  
Moscow, Russia, Petrovski Passage 
Moscow, Russia, Sh. Mall Mega Belaja 
Moscow, Russia, Shop. Mall "Kapitoly“ 
Moscow, Russia, Shop. Mall “Las Vegas“ 
Moscow, Russia, Shop. Mall  “Afimall” 
Belgrade, Serbia, Delta City 
Belgrade, Serbia, USCE Center 
Belgrade, Serbia, Fashion Park Outlet 
Sarajevo, Bosnia, Sh. Mall BBI Center 
Kiev, Ukraine, Shop. Mall "Ukraina“ 
Odessa  Ukraine, Shop. Mall “Srednefontanskaya“ 
Astana, Kazakhstan, Keruen Trade Center 
Dublin, Irlanda, Airest Collezioni Ltd 
Bonifacio Global City, Manila, Philippines.  
Zurich, Switzerland,  Sahred Service Center 
 


