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PIQUADRO TODAY




S PIQUADRO IN NUMBERS:

€ 63.05 million consolidated turnover (March

2014), +12.1% vs. 2013

€ 3.51 million consolidated net profit, +8.4%

103 free-standing stores worldwide (59 DOS)

Presence in over 50 countries

Piquadro headquarters in Italy




STEADY GROWTH FROM THE START
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© PRODUCT STRATEGY

RETAIL SALES BY CATEGORY(BY VALUE- /ast three years evolution)

Domestic

2012/13  2013/14
ﬁ Business bags 28%  27%
@ Day bags 28%  30%

! Small leather goods 17%  18%

‘ Women’s bags 4% 4%

ﬂ Luggage 6% 7%

@ Other accessories 17% 14%

2014/15
26%

31%

19%

4%

9%

1%

2012/13
23%

29%

20%

3%

7%

18%

Travel retail

2013/14
22%

32%

19%

3%

9%

15%

2014/15
24%

31%

19%

4%

1%

1%



EXPANDING DISTRIBUTION

NETWORK




S RETAIL

WHAT WAS ACHIEVED IN 2013-14...

» DOS channel +15,2 % vs LY
thanks to the opening of 15 new stores:

6 in ltaly,
4 in Europe
5 in Far East

> E-commerce (+23,9%)




S RETAIL

...AND IN SIXMONTHS 2014/2015

» DOS channel +5,3 % vs LY

e SSSG ™ up+1,6 % at constant exchange rates

+ Asia sales down 26% due to stores closure, 3 in Hong Kong and 3 g
in China;
* Revenue posted by Asia’s DOS expected down 28% in FY i§
2014/15. Saving of costs expected : - 37%. ;

> E-commerce (+32,5%)
*  Export growth + 42,0%
«  Export contribution in the last 3 years (on six months basis) :

2012 : 35%
2013 : 36%
2014 : 39%

(1) SSSG : Same Store Sales Growth




FLAGSHIP STORES: LONDON, REGENT STREET

S




& FLAGSHIP STORES: PARIS, RUE SAINT HONORE’
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OTHER STRATEGIC OPENINGS

FLORENCE VENICE FORTE DEI MARMI




©& PIQUADRO CORNERS AND SHOP-IN-SHOPS

MITSUKOSHI DEPARTMENT STORE, TAIPEI, TAIWAN

Opened: April 2014




©& PIQUADRO CORNERS AND SHOP-IN-SHOPS

MITSUKOSHI DEPARTMENT STORE, TAl CHUNG, TAIWAN

e

6 PIUIRDRD

Opened: December 2013




& THE NEW INTERIOR DESIGN: MILAN VIA SPIGA

Refit: September 2014




S RETAIL

PLANS FOR 2015

» Opening of the first store in the US
Estimated opening March 2015
Madison Avenue, 509
Approx . 100 sgm

A flagship, the first in the US, to launch Piquadro
brand in the States and then open concessions in

prominent Department Stores and Shopping Mall.

The way to become a global brand.




&S WHOLESALE

WHAT WAS ACHIEVED IN 2013/14...
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+  29,4% =
West Europe + 42% §
East Europe + 8% —
Far East + 126%
Middle East +  61%
Rest of the World +  43%.

Travel Retail + 70%




S WHOLESALE

...AND IN Q1 2014/2015

Total Wholesale Export down 10,6% only due to
Russian crisis;

West Europe +29%
East Europe - 566%
Rest of the World  + 24%

Spain and Germany driving the growth in Western
Europe.

Eastern Europe obviously affected severally by Russia
(-68%) and Ukraine (-100%) performances. Some
recovery in the next quarters. Rest of the world growth
driven by Middle East. Asia new distributorship
agreement (Japan, Malaysia...) shall affect next
quarters growth.




S WHOLESALE

PLANS FOR 2015
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WESTERN EUROPE:

o

» Reinforcing partnership with existing key accounts
(co-marketing, shop windows, outpost)

* More wholesale key accounts (major department
stores, key locations, Travel Retail operators)
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EASTERN EUROPE:
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A broader distribution network by signing new
partnerships in:

Baltic Countries

P

Bielorussia
Slovakia
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&S WHOLESALE

PLANS FOR 2015
MIDDLE EAST:

 Distribution in main markets such as UAE, Saudi
Arabia, Qatar, Kuwait, Barhain.
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* Opening of new FSS in Dubai
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FAR EAST

 Besides the existing partners in Philippines
(additional 2 openings within Q4) and Indonesia, we
target to open new FSS and SIS thanks to new
distributorship contracts in Japan and Malaysia
(opening of a new FSS in Kuala Lumpur in Q4).
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* New target openings in travel retail channel such
as : Shenzhen International Airport, Beijing
International Airport, South east Asian and
Indonesian Airports.




MARKETING STRATEGY




© ENHANCING THE GLAM SIDE
OF THE BRAND

» 2013: World famous designer Antonio Marras
(former creative director Kenzo, LVMH)
designes the first Piquadro capsule collection
presented at the Milan Men’s Fashion week.

» 2014: Piquadro hires new creative director,
Giancarlo Petriglia, winner of WHO IS ON
NEXT?, the most important contest for young
designers.

Marco Palmieri with Franca Sozzani, Editor in Chief of Vogue lItaly




S GLAMOROUS EVENTS

The Spring Summer 2015 collection designed by
Giancarlo Petriglia is presented inside a venue
which is unique and fascinating: the 17th-century
former church of San Paolo Converso, a treasure
of art and architecture in the heart of historic Milan.

Art direction of the event by Franca Sozzani, Editor
in Chief of Vogue Italia.




© GRAND OPENINGS

The opening of new boutiques is also the
occasion for glamorous parties with VIPs
and celebrities.

The opening of the Piquadro store on
Regent street in London was celebrated with
a party where celebrity DJ was top model
Amber Le Bon.

Fashion editors, buyers and English
socialites such as Oliver Proudlock, Henry
Conway and Jack Giunnes also joined the

party.




&) Marketing expenses

surge in the last three years + 75%
(value in milion of Euro)

2012/13:2,4

2013/14 : 3,2

Forecast 2014/15- annrox 4 2

2012113 2013/14 2014415




S NEW ADVERTISING CREATIVITY




S NEW ADVERTISING CREATIVITY
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S NEW ADVERTISING CREATIVITY

ENGINEERED
FORBUSINESS




S NEW ADVERTISING CREATIVITY
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NEW ADVERTISING CREATIVITY
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NEW CATALOGUE

MORE GLAMOUR & MORE COLOUR




© NEW CATALOGUE
MORE GLAMOUR & MORE COLOUR




PIQUADRO IN THE MEDIA
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K 'WHO ARE THE RUSSIANS? A SPECIAL REPORT FROM INSIDE THE TV STATION THAT SELLS MOSCOW’S VISION
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NOS ENVIES, NOS ADRESSES, NOS ASTUCES...

PIQUADRO OU LE TECH-DESIGN

o5 50 millions de chiffre
1. Rencontre
ieri, 48 ans. Un passionng

Catte compagnie italienne, forte

dlaffaires, trace son chemin dans lunivers mascu
avec son président Marce Palmi L

CITY GUIDE

Le monde dans les pas

03 les po
de Pharrell Willioms. p.116
PARTIR

Le Meurice,
palace infemporel. p.118

LE SAC VEGA
DE PIQUADRO

UN CADEAU POUR NOTRE HOMME?
Ce sad intelligent, en cuir bicolore, est

'un compartiment pour ordinateur
de 13 pouces, et un autre pour iPad, d'une
anse pour le glisser sur une valise trolley
étachable. Pour notre

plus une pochette
Spécial hommes, Piquadro, expert en
maroquinerie design made in ltaly, le
propose a nos lectrices (et lecteurs) avec
une réduction de 25 %, soit 217,50 € au
lieu de 290€, du 4 au 10 avril inclus
Existe en ultra-marine et bleu, rouge et
vert ou tout chocolat. So chic!

' 330-332, rue Saint-Honore, 75001 Paris.
Tel. : 01 42 61 49 54. Et Aéroville, 30, rue des
Buissons, Tremblay -en-France, 95718 Roissy
Charles-de-Gaulle. Tél. : 01 74 25 72 71.
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SPAIN

LA OFICINA
EN UNA BOLSA

Texto de Aurora Segura

Bastan dos palabras - tecnologia y estilo - paradefinirqué
es Piquadro, unamarca especializada en bolsos, mochilas y
maletas para llevar encima todo lo que el hombre y lamujer
modernos necesitan para trabajar fuerade la oficina.

LAVANGUARDIA

al cuadrado, el sig

T nificado de la p
Piquadro, integra el
apellido de su funda-
dor, Marco Palmieri,

vlapde picl. el material esencial
de los articulos que produce.
Ensu origen, eran bolsas y mo-
chilas para transportar ordena-
dores y otros aparatos electré-
nicos, y con el tiempo se han
ido multiplicando y diversifi-

cando para adaptarse a los nue-
YOS APArAtos. Se muestra argu
lloso su fundador de haber sido

capaces de re
que produ
tilo
mente muy matemati

nologie

A empre
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bién me han inter
fio y la moda”, expl
liano de 48 que cred Piquadro
€n 1988, “Ese conjunto de
fue Lo que me motive para cre:

una marca en la que disefio y
teenologia

weran de la mano,
de hecho nos inspiramos bas
tante en el mundo del automa-
y". Considera que el pri-
mer icono de su marea es la

vilis

mochila de su coleceion Domus
que, 14 afios después de haber
sido ereada, sigue siendo la méas
vendida. 4 la funcion es-
pecifica de ofrecer al hombre
denegocios una bolsa funcional
10 est
que le permitiera llevar su or-
denador y, bien organizados en
su interior, todos los elementos
necesarios para su trabajo. La
investigacion sobre nuevos ma-

> 4 lavez

y con

O

Moteros organizados

Esta mochila, pensada para personas que van en

moto, tiene hasta diez compartimentos, ademis de
Hlavero y una capa para la lluvia. ¥

de fa e

Caleos, de coledptero, por sus formas orginicas

teriales y soluciones téenicas es Enel proceso de
una prioridad -asegura que cada produccién de los
a0 registran un minimo de tres ity e Pl
o oW e % se utilizan téenicas
patentes- y es esencial en su arioniles, gim
forma de trabajo. "Tratamos de también las Gitimas.
mantener esos valores, que se tecnologfas. Se
basan en la innovacion y la ca pemile respueek ki
N unahora de trabajo
lidad de los materiales, Y tanto paralos modelos
si se trata de mejorar los tradi- massimples y hasta
picl, como si 19para los

€8 cuestion de erear otros nue- W""U”GM

s, los des Stros Ala izquierda, Marco
vos, lo d“ ;m’ul],mvnm 1({ ferl, fundador
equipos de investigacion, un 10% yconsejero delegado
de la plantilla”, explica Palmic- de tacompaiia

ri para reforzar la idea de lo
importante que es este aspecto
para
inmedi

Entre sus objetivos

nueva linea, Piquadro Opera,
destinada a “un cliente mds so
isticado, que busca articulos
, pero que reflejen
ain mas las tendencias”.
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A ogni nuovo
lancio Apple,
Piquadro c’¢

Le borse dellazienda
bolognese hanno una chiara
voeazione tecnologica. Tutto
merito del suo fondatore

o Sara Deganello

«Per nol, ogni nwovo iPhone & una sfida-.
Marco Palmieri, 49 anni, presidente ¢

amministratore delagato di Piquadro, sorride
a pensarcl. La sua azienda di Gaggio Montano

(Bologna) & uno ded fornitort di apple.com

e vende alcune cartelle ¢ borse in pelle fatte
in esclusiva per Cupertino direttamente
dall’Apple Store, Tuttavia non conosce mal
in anticipo le misure del prodotto che sta
per essere lanciato. «Loro ono sempre
molto riservati a riguardo - sorride ancora
Palmieri - ¢ quando cambiano quaicosa,

nel dobbiamo correre. Certo, non ¢'s molta
differenza per le borse, ma per e custodie
el gusci rigidi di Phone o (Pad sl. Viviamo
dei rumors dei fornitor! di Apple. E  volte
facciamo | coati con informazionl sbagliates.
L'aggiornamento in tempo reale sulle novith
di uno dei colossi mondiali dell'informatica
#103boceo naturale di un'aziends &
vockzione tecnologica fin dai suol esordt
Marco Palmier! & un tecnico prestato alla
pelletteria. Ingegnere mancato, appassionato
di matematica (Piquadro & il risultato di
Palmieri per Pelletteria: P al quadrato),
(nformatico della prima ora, vent'anni

fa vende le sue ativith di information
technology con la bolla di internat & si mette
a fare borse. Uno dei dettagli distintivi
delle creazioni Piquadro, Il bordo azzurro
{1a coliezione Biue Square), & nato perché

Journal

Tbm. E aveva un bgr..mmu- 1l passaggio
alla pellecteria & stato casuale, racconta
citando il libeo di Nassim Nicholas Taleb,
¢igno nero: wAvevo un amico che produceva
borse per conto terzi in Toscana ¢ mi son
messo a lavorare con luis. Ne nasce un
marchio, nel 1998, che unisce un approceio
razionale a una companente estetica,
emotiva: «Ogni nuova borsa & ll risultato
di una battaglia tra tecnici e creativie. Con
) 3 sone d i

o pele, cltrettenn i

chiusure, tracolle ammortizzat
borsa su misura: «Gi ogg! offriamo un

Spwssomend servizio di personalizzazione. Vogliamo
s allorgarela dimk
# la borso Selda Nmea delia meth | templ di consegna, attualmente
Bl Soware gt |2 60 gloeni - Piauadro ha og pi di 500
e computer lin), oltre cento negozi
el oncodo s tan f
k-MMM\ & 63 milioni di euro (al 31 marzo 2014 ): ul‘l
nodet prodeesi cento n pii rispecto al 2013 | mercati
Pigeantro s compurt . Laprbleg o Europe,
~con Itala | e.p..,‘a.-uw Ma
chert o

tecnologict in zaini e cartelle, la necessith di
leggerezza, la ricerca di materiall fumzionalt
(aLin bel pellame resistente agl scquazzont,
per esempios), L'azlenda ha depositato una
trentina di brevettl (sisteml di aggancio,

4

pre o Gaggio Montano:
qui nel 1981 nacque anche un‘altra azienda
storica itallana, la Saeco, da dieci anni in mani
straniere, un destino comune a molt! gioielll
del Made in Italy, E Piquadro? «Non sempre
vendere crea valore. Noi resistiamos. 8

b
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Zain0 in tessuto
recnico Piguadro
299 €, sandali

in nappa Stemefly
99,90 €. Trench
Burberry London,
chemisier in cotone
&Other Stories.
Pagina accanto.
Borsa a mano con
tracolls “Cruz Bag”
Loewe 1500 €,
tracollina in pelle
La Martina 199 €.
Giacea e pantaloni
in lino Celime.




PIQUADRO
IN THE SOCIAL MEDIA
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& REAL TIME NEWS

ABOUT PIQUADRO

PIQUADRO
Aziende

www.facebook.com/PIQUADRO.ITALY
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S REAL TIME NEWS
ABOUT PIQUADRO

www.instagram.com/piquadroitaly S

droitaly
PIQUADRO [ eered for b




S REAL TIME NEWS
ABOUT PIQUADRO e

Tweet
POUADRD s
Ciao ‘aerikahcpp il bordino & dipinto a T Rt
mano quindi questo problema pud 0‘ veret
verificarsi spesso, purtroppo. Abbiamo g
segnalato al customer service! u ity McGes
L Segu

PIQUADRO

www.twitter.com/piquadroitaly
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Pinterest Cl L

© REAL TIME NEWS

www.piquadro.com - 3 < 7

Piquadro messengers Relyght Piquadro Regent Street store... Regent Street 67, London
=

Christmas gifts What's on in Via deila Spiga

Crea una bacheca

www.pinterest.com/piguadroitaly
| =

Piquadro in-store event in Ba...
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Modifica Modifica Modifica Modifica Modifica
Collistar LG G2 Cover celebrities What's on in rue Saint-Honoré Beijing grand opening
@3 m 7 L s
Collistar LG G2 Cover

!.
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Modifica Modifica Modifica Modifica Modifica

Turin grand opening Antonio Marras Capsule Coll Small leather goods

o Marras Capsule Collection SS
& Pruadro
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FASHION BLOGS AND TECH BLOGS i int

London CollectlonS' Men Street Style
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Recensione: borsa a tracolla
Piquadro per MacBook Air
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/e i Meurizio Natan (%

&un computer straordinerio, capace di prestazioni di tutto riapetto con

ibro merita di essere

sole o3 e portabil

materiali nobili e sufficentemente

& trasportare soloed

Siconio tagfic perasta proprio par il MacSock

it Saggavienss

Adam Titchner, writer and stylist

Wearing Gant gla E Tautz blazer, Paul Smith shirt & tie, Richard James pocket square,
Ralph Lauren shoes and Piquadro bag.
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FINANCIALS




©& INCOME STATEMENT

FY Ending March 31
(€m) 2012A  2013A  2014A
Net Sales 64.4 56.3 63.1
% growth T 43% T -127%  +12.14%
Other revenues 0.7 0.7 0.8
Material costs (10.4) (9.8) (9.2)
Service costs (28.3) (26.0) (31.2)
Personnel costs (11.5) (12.5) (13.9)
Other operating expenses (0.7) 0.7) (0.7)
EBITDA 14.2 8.0 8.9
Margin (% of net sales) 22.0% 14.1% 14.1%
Depreciation (2.4) (2.7) (2.5)
EBIT 11.8 53 6.4
Margin (% of net sales) 18.2% 9.3% 10.2%
Netinterestincome(exp.) (0.1) (0.3) (0.9)
EBT 11.7 5.0 55
Margin (% of net sales) 18.1% 8.9% 8.7%
Taxes (3.9) (1.8) (2.0)
Net Income(loss) before minorities 7.8 3.2 3.5
Margin (% of net sales) 12.1% 5.8% 5.6%
Minority interests (0.0) (0.0) (0.0)
Net Income(loss) 7.8 3.2 3.5

Margin (% of net sales) 12.1% 5.8% 5.6%




© SUMMARY BALANCE SHEET

FY Ending March 31

(€m) 2012A 2013A 2014A
Net Working Capital 20.3 20.3 22.7
Net Tangible Assets 12.1 12.7 13.1
Net Intangible Assets 1.5 4.0 5.0
Net Financial Assets 24 23 24
Several Staff, Provisions & Others (1.4) (1.5) (1.3)

Net Capital Employed 35.0 37.8 41.9
Group Shareholders' Equity 28.8 29.3 31.7
Minorities 0.0 0.0 0.0
Shareholders' Equity & Minorities 28.8 293 31.7
Net Debt 6.2 8.5 10.2

Net Debt and Shareholders' Equity 35.0 37.8 41.9




& LEAN CAPITAL STRUCTURE

Net Debt/ Equity

(as of March,31)
(€m) As of March 31
2012A 2013A 2014A
Short-term Net Debt 12.7 8.4 8.3
Long-term Net Debt 6.3 20.6 12.9
Cash & Cash Equivalents (12.8) (20.5) (11.0)
Net Debt 6.2 8.5 10.2

RATIO — Net Financial Debt

(€m) As of March 31
2012A 2013A 2014A
Net Debt/EBITDA 0.4 1.1 1.1

Net Debt/Net Capitalization (3 17.8% 22.5% 24.4%

1) Defined as Shareholders’ Equity + Net Debt + Minorities




INCOME STATEMENT 1st QUARTER

Three months
(Ending June 30)

(€m) 2013A 2014A
Net Sales 12.3 13.2
% growth +7.2%
Other revenues 0.2 0.2
Material costs (0.8) (1.5)
Service costs (6.5) (6.4)
Personnel costs (3.3) (3.5)
Other operating expenses (0.1) (0.2)
EBITDA 1.8 1.8
Margin (% of net sales) 14,3% 13,8%
Depreciation (0.6) (0.6)
EBIT 1.2 1.2
Margin (% of net sales) 9,8% 9,3%
Netinterestincome(exp.) (0.06) (0.06)
EBT 1.1 1.1
Margin (% of net sales) 9,4% 8,9%
Taxes (0.4) (0.4)
Net Income(loss) before minorities 0.7 0.7
Margin (% of net sales) 5,8% 5,5%
Minority interests (0.0) (0.0)
Net Income(loss) 0.7 0.7

Margin (% of net sales) 5,8% 5,56%




© SUMMARY BALANCE SHEET 1stQUARTER

Three months
(as of June 30)

(€m) 2013A 2014A
Net Working Capital 22.8 256
Net Tangible Assets 12.7 13.0
Net Intangible Assets 4.7 5.0
Net Financial Assets 23 23
Several Staff, Provisions & Others (1.5) (1.4)
Net Capital Employed 41.0 44.5
Group Shareholders' Equity 30.0 32.5
Minorities 0.0 0.0
Shareholders' Equity & Minorities 30.0 325
Net Debt 11.0 12.0

Net Debt and Shareholders' Equity 41.0 44.5




&) THE INVESTMENT VALUES

* Net Profit generated in the last 3 years*
14.5 min €

 Dividends paid in the last 3 years equal to
9.0 min €

* Investments effected in the last 3 years*
equal to
12.6 min €

* Net Debt increased in the last 3 years™® by

4.0 min €

*Based 12M March 2014,2013, 2012




S  PIQUADRO LISTED ON THE MILAN STOCK EXCHANGE
SINCE 2007

Allianz 1,90% __ Lazard Market16,28%

1,82%
Cattolica Partecipazioni
2,04%

Fidelity 3,28% _——

Mediobanca 6,31% Marco Palmieri 68,37%

Average daily exchanged shares 77K (in Qty)

Fidelity i it rticipation f 2.1% t
idelity increased its participation from 2,1% to and 164K (in Euro).

3,28% while Lazard is a new entry.
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RETAIL DISTRIBUTION - DOS

ltaly — FSS

Milan, Via Della Spiga

Milan, Linate Airport

Milan, Malpensa Airport T1
Milan, Malpensa Airport TN
Milan, Via Dante 9

Milan, C.so Buenos Aires
Milan, Coin , P.zza 5 Giornate
Rome, Galleria Colonna
Rome, Sh Mall Cinecitta
Rome Sh. Mall Porta di Roma
Rome Sh. Mall Euroma 2
Rome, Fiumicino Airport T1
Rome, Fiumicino Airport T3
Rome, via Frattina

Rome, Coin, Via Cola di Rienzo

Italy — Outlet Stores

Barberino (Florence), outlet
Fidenza (Pr), outlet

Vicolungo (No), outlet
Valdichiana (Ar), outlet
Noventa (Ve), outlet
Marcianise (Ce), outlet

Agira (En), outlet

Mantova, outlet

Castel Romano (Rome), outlet

(1) FSS : Free Standing Store

Venice, via Mercerie

Bologna, P.zza Maggiore
Bologna, Marconi Airport
Verona, P.zza delle Erbe
Rimini, Sh. Mall “ Le Befane”
Assago (MI) Sh. M. Milanofiori
Pescara, Via Trento 10
Rozzano (MI), SH Mall Fiordaliso
Florence, Via Calimala

Forte dei Marmi, Via Mazzini
Turin, Via Roma

Italy — FSS : l 26
Italy — Outlet Stores : 9
World - FSS : } 21
World — Outlet Stores : 2

TOTAL :

35

23

58

World - FSS (1)

Paris, France, Rue Saint-Honoré
Rossy en France, France, Aeroville
Barcelona, Spain, Paseo de Gracia
Barcelona, Spain, ECI Plaza Cataluna
Barcelona, Spain, ECI Diagonal
Valencia, Spain, ECI Sorolla

London, UK, Regent Street

Suzhou, China, Sogo Dept store
Chonggqing, China, Times Square
Cheng Du IFC, China, Cheng Du
Hong Kong, | Square

Hong Kong, Sogo Causeway Bay
Macau, The Venetian Macau-Hotel
Taipei, Taiwan, Eslite Dun Nan

Taipei, Taiwan, Eslite Xin Yi

Taipei, Taiwan, Sogo Zhongxiao
Taipei, Taiwan, Eslite Xin Ban Store
Kaohsiung City, Taiwan, Dream Mall
Tainan City, Taiwan, Mitsukoshi Ximen

Taichung City, Taiwan, Mitsukoshi Taichung

Taipei, Taiwan, Mitsukoshi Taipei Xin Yi
World — Outlet Stores

Barcelona, Spain, La Roca outlet
Mendrisio, Switzerland, Fox Town outlet



S

RETAIL DISTRIBUTION - FRANCHISING

ltaly — FSS )

Rome, Viale Europa 1

Rome, Via Salaria 110

Verona, Sh. Mall "La Grande Mela*“
Palermo, Viale Strasburgo 108
Padova, Via Dante 19

Genova, Via XX Settembre 113/R
Forli, C.so della Repubblica, 179
Messina, Via dei Mille

Cagliari, Via Alghero

Bergamo, Via Sant'Alessandro 4/A
Trieste, Via Mazzini 40

Ravenna, Via Cavour 95

Bari, via Sparano 23

Lecce, Via Trinchese 69

Turin, Sh. Mall “Le Gru” Grugliasco
Modena, Sh. Mall "Grande Emilia”
Busnago (MI), Sh. Mall "Il Globo*

Italy — Outlet Stores

Valmontone (Rome), Outlet
Rodengo Saiano (BS), Outlet
Palmanova (UD), Outlet

(1) FsS : Free Standing Store

Peschiera (MI), Sh. Mall Galleria Borromeo
Limbiate (Ml), Sh. Mall "Carrefour*

Orio al Serio (BG), Sh. Mall "Orio Center*
Erbusco (BS) Sh. Mall “Le Porte Franche”

Italy — FSS : 21

24
Italy — Outlet Stores : 3
World — FSS : 21
TOTAL : 45

World - FSs (1)

Madrid, Spain, Airport Barajas

Moscow, Russia, MEGA Shp Mall
Moscow, Russia, Sokolniki Shp Mall
Moscow, Russia, Sh. Mall European
Moscow, Russia, Sh. Mall Atrium
Moscow, Russia, Sh. Mall Metropolis
Moscow, Russia, Petrovski Passage
Moscow, Russia, Sh. Mall Mega Belaja
Moscow, Russia, Shop. Mall "Kapitoly*
Moscow, Russia, Shop. Mall “Las Vegas*®
Moscow, Russia, Shop. Mall “Afimall”
Belgrade, Serbia, Delta City

Belgrade, Serbia, USCE Center

Belgrade, Serbia, Fashion Park Outlet
Sarajevo, Bosnia, Sh. Mall BBI Center
Kiev, Ukraine, Shop. Mall "Ukraina*
Odessa Ukraine, Shop. Mall “Srednefontanskaya®“
Astana, Kazakhstan, Keruen Trade Center
Dublin, Irlanda, Airest Collezioni Ltd
Bonifacio Global City, Manila, Philippines.
Zurich, Switzerland, Sahred Service Center



